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Download this éBook to leam what a CMS is
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Select from the Best Consumer Files
from Infogroup Media Solutions!

Connect and engage with your most valuable prospects—highly qualified
success. Infogroup has an extensive resource of databases, modeling, mul
options and selects to help you reach your ideal customers.

LM Consumer Files pdf Insert Media Files pdf:

Acquire Customers and Generate Revenue Through Data Management Sery
Request a customized recommendation for your specific offer.

Contact our team:
402.836.5100 or i i i i com

(infogroup

MEDIA SOLUTIONS

T

SIGN UP to gt th lates st newsfrom Infogroup Media Sokutr

CONTACT: Greg Zalka |

— Complimentary eBook —

Is a Chief Marketing Scientist a
"Must Have" to Compete?

Learn how you can get the value of a world-class CMS
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Superchargé Brand Loyalty
with Your Own Customer Data

With your consumers a click away

k7 ..'0
from competitor offerings, it's time to
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Supercharge Brand Loyalty with Your ¢ o &
Own Customer Data will help you do <
just that
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Join s on Tuesday, July 24, 2018 at 11am PT / 2pm ET, as ActionlQ's Head
of Industry Insights, Tamara Gruzbarg, offers suggestions on provides
insight into how marketers can take ownership of their own customer data,
using a Customer Data Platform to drive personalized customer
experiences and ultimately achieve brand loyalty.

Tamara
Gruzbarg Webinar highlights include:
Tamara Gruzbarg is Head of Industry
Insights at ActionlQ. Prior to joining
ActionlQ, Tamara served as SVP of
Data, Analytics, and Consumer
Insight at Meredith Corporation
(formerty Time Inc.) and VP of CRM
and Analytics at Stuart Weitzman
(acquired by Coach Inc.).

« Setting the stage: brand loyalty
today & playing catch up with
consumers

« Aself-service, holistic approach
o customer data

« From acquisition to retention,
support the entire brand life
cycle with customer data

See more details and register here

Events and

Can't make

a
Don't worry - register now and we'll arecording when it's ready.

800.538.5544

Delivered to opt-in integrated marketers.
This email enables sponsors to announce
whitepapers, best practice guidelines,
research results, and other free literature in
all sectors of integrated marketing.

Current Subscribers: more than 33,000
Rate: $3,595

HOT LIST OF THE DAY

A resource for what's new in response,
compiled, postal, and email lists. Sent to
direct, database, and interactive marketers,
it's a valuable resource for mailing
professionals.

Current Subscribers: more than 21,500
Rate: $2,545

SPONSORED PROMOTION

Sponsorship available for email blast to
more than 33,000 marketers. Promote
your webcasts, trade show exhibits, new
product launches, advertisements, special
announcements, and more.

Current Subscribers: more than 33,000
Rate: $5,965

| greg.zalka@dmnews.com



