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BIG	NETWORK.	BIG	RESULTS.
▶ Premier	publications	serving		global
supply	chain	executives and	supply
chain	professionals	in	the	food	&
beverage	industries

▶ In-depth	reporting	on	market	trends,
technology	developments,	risk
mitigation	and	best	practices

▶ Integrated	website,	print,	digital,	email
and	social	media	platforms

▶ Educational	and	custom	webinars	to
reach	hundreds	of	influential	business
and	thought	leaders	with	your	message.



BIG	ADVANTAGES
WITH	SUPPLY	CHAIN	NETWORK
▶ Targeted	reach	through	our	extensive	global	supply	chain	professional
database

▶ Fully	integrated	media	platforms	offering innovative,	custom	solutions

▶ One	professional	sales	contact who	coordinates	your	entire	media	buy

▶ Editorial	content respected,	trusted	and	read	by	our	subscribers

▶ Reporting	tools to	document	results	of	your	media	campaign



Global	Supply	Solutions	for	the	Food	&	Beverage	Industry
Food	Logistics is	the	only	magazine	and	website	exclusively	dedicated	to	
covering	the	food	and	beverage	supply	chain,	from	the	largest	food	
manufacturers	to	retailers,	distributors	and	food	service	providers.	Share	your	
message	with	decision	makers	responsible	for	products,	services,	technology,	
and	equipment	that	transports,	warehouses								
and	manages	product	through	the	food	and								
beverage	supply	chain	throughout	the	U.S.								
and	globally.
Audience:		Professionals	in	the	
food	and	beverage	supply	chain



▶ MAGAZINE
§ 26,459magazine	subscribers1

§ 10 issues	per	year
§ Print	and	online	flipbook	editions

▶ NEWSLETTERS
§ Fresh	Take	On:		Today’s	News
§ 27,827	subscribers2

§ 3x	weekly	distribution

▶ EMAIL	MARKETING
§ 32,325 subscribers2

▶ WEBSITE ‒	FoodLogistics.com
§ 316,740 unique	visitors/year3

§ 26,395 unique	visitors	per	month3

▶ AWARDS
§ Champions:	Rock	Stars	of	the	Supply	Chain

§ Top	Green	Providers
§ Top	3PL	&	Cold	Storage	Providers

§ FL100+	Software	and	Technology	Providers

▶ SOCIAL

@FoodLogistics

1BPA	Brand	Report		December	2016		
2	Publisher’s	data
3Google	Analytics	October	2016	(annualized)

Food	Logistics	magazine

Food	Logistics	magazine



Magazine
Print	+	Digital	
▶ 10	feature-packed	issues

▶ Print	and	digital	flipbook	editions

▶ PRINT	AD	OPTIONS:	From
cover	treatments	and	inserts	to 
special	supplements	and	advertorials.

▶ Take	the	tour
§ Print	options	video
§ Interactive	print	options	video		

http://creative.acbusinessmedia.com/Marketing/2017/MediaKit_SC/BigImpactAdvertising/BigImpactFullVideoYoutube/index.html
�	Interactive print options video


FoodLogistics.com
Advertising	Opportunities
▶ Online	display	advertising
▶ Native/sponsored	content
▶ Website	category	sponsorship
▶ Retargeting
▶ Video	web	channel
▶ Custom	options



Email

▶ Email	blasts

▶ E-Product	or	E-Video	Spotlight

▶ Survey	distribution

▶ Newsletter	sponsorship
§ Fresh	Take	on	Today’s	News
§ 3x	weekly	distribution
§ 3	advertising	spaces	available	per	issue

Connect	with	our	engaged	
audience



Educational	Webinar	Series	
Sponsorships
BENEFITS
� 4	sponsorships	available/webinar
� Your	company	logo	included	in	print	ads,	
eblasts	and	registration	site	to	promote	the	
webinar

� Your	speaker	participates	on	the	webinar	
panel

� You	receive	all	registration	information
� Webinar	is	archived	for	a	full	year







Global	Supply	Solutions	for	Supply	Chain	ROI
Supply	&	Demand	Chain	Executive is	the	only	magazine	and	website	covering	
the	entire	end-to-end	global	supply	chain	in	every	vertical.	And	we	do	it	all	in	a	
solutions-based	format!

Audience:		C-level	supply	chain	
executives	in	corporate	
procurement,	purchasing,	
logistics	and	operations	
management.



▶ MAGAZINE	
§ 53,358	magazine	subscribers1

§ 5 issues	per	year
§ Print	and	online	flipbook	editions

▶ NEWSLETTERS
§ Headline	News
§ 59,141	subscribers2

§ 3x	weekly	distribution

▶ EMAIL	MARKETING
§ 51,409 subscribers2

▶ WEBSITE ‒	SDCExec.com
§ 552,108	unique	visitors/year3	

§ 46,009 unique	visitors	per	month3

▶ AWARDS
§ Pros	to	Know

§ Green	Supply	Chain
§ 100	Great	Supply	Chain

▶ SOCIAL
Supply	&	Demand	Chain	Executive

Supply	&	Demand	Chain	Executive

@SDCExec

1BPA	Brand	Report	December	2016		
2	Publisher’s	data
3Google	Analytics	October	2016	(annualized)



▶ 5	feature-packed	issues

▶ Print	and	digital	flipbook editions
▶ PRINT	AD	OPTIONS:	From	cover 

treatments	and	inserts	to	special 
supplements	and	advertorials.

▶ Take	the	tour
§ Print	options	video
§ Interactive	print	options	video	

Magazine
Print	+	Digital	

�	Interactive print options video
http://creative.acbusinessmedia.com/Marketing/2017/MediaKit_SC/BigImpactAdvertising/BigImpactFullVideoYoutube/index.html


SDCExec.com
Advertising	Opportunities
▶ Online	display	advertising
▶ Native/sponsored	content
▶ Website	category	sponsorship
▶ Retargeting
▶ Video	web	channel
▶ Custom	options



▶ Email	blasts

▶ E-Product	or	E-Video	Spotlight

▶ Survey	distribution

▶ Newsletter	sponsorship
§ Headline	News
§ 3x	weekly	distribution
§ 3	advertising	spaces	available	per	issue

Email
Connect	with	our	engaged	
audience



Educational	Webinar	Series	
Sponsorship
BENEFITS
� 4	sponsorships	available/webinar
� Your	company	logo	included	in	print	ads,
eblasts	and	registration	site	to	promote	the
webinar

� Your	speaker	participates	on	the	webinar
panel

� You	receive	all	registration	information
� Webinar	is	archived	for	a	full	year





PREFERRED FILE FORMAT: PDF X/1A

Ads should be created to correct ad size 
dimensions, including bleed. Choose “PDF X/1a” 
or “Press Quality” in your job options when 
creating high resolution PDFs. Send to:

Cindy Rusch, Senior Production Manager 
crusch@ACBusinessMedia.com   
920-542-1240

For files larger than 10MB, follow these steps: 

1. Go to: www.hightail.com/u/acbm
2. Drag and drop file(s) to upload.
3. In the subject field, please include magazine 

or brand, issue date, other identifying 
information.

4. Click “Send.”

AC Business Media will not be held responsible, nor issue 
any make-goods, for electronic ads that do not follow these 
guidelines.

2017   PRINT  DISPLAY  AD   RATES PRINT  AD   SPECS
Four-color print ad rates (net) include print and 
electronic versions, and three months of Sponsored 
Research/Lead Gen Program for each ad placed.

1X 3X 5X

FULL-PAGE SPREAD  $11,145  $10,460  $10,095 

1/2-PAGE SPREAD  $7,090  $6,695  $6,200 

FULL PAGE   $6,130  $5,895  $5,720 

2/3 PAGE  $4,680  $4,285  $4,090 

1/2 PAGE  $4,000  $3,800  $3,600 

1/3 PAGE  $3,200  $3,000  $2,900 

1/4 PAGE  $2,785  $2,695  $2,530 

PREMIUM POSITIONS 1X 3X 5X

BACK COVER $6,690 $6,320 $6,005

INSIDE FRONT COVER $6,490 $6,200 $5,495

INSIDE BACK COVER $6,490 $6,200 $5,940

LIVE AREA TRIM SIZE BLEED SIZE

FULL-PAGE SPREAD 15" x 10" 15.75" x 10.75" 16" x 11"

FULL PAGE 7.375" x 10.25" 7.875" x 10.75" 8.125" x 11"

1/2-PAGE SPREAD  15.125" x 5.25" 15.75" x 5.75" 16" x 5.875"

2/3 PAGE 4.625" x 10"   

1/2-PAGE ISLAND 4.625" x 7.375"   

1/2-PAGE HORIZONTAL 7" x 4.875"   

1/2-PAGE VERTICAL 3.375" x 10"   

1/3-PAGE STANDARD 4.625" x 4.875"   

1/3-PAGE HORIZONTAL 7" x 3.375"   

1/3-PAGE VERTICAL 2.25" x 10"   

1/4-PAGE STANDARD 3.375" x 4.875"   

1/4-PAGE HORIZONTAL 7" x 2.25"   

All sizes are measured width by height.

2017 PRINT AD SPECS & RATES  

CONTRACT AND COPY CONDITIONS

Advertisements are accepted upon the representation 
that the advertiser and its agency have the right to 
publish the content. Advertisers and agencies agree 
to indemnify, defend and save harmless the publisher 
from any and all liability for content of published 
advertisements whether in print or in electronic 
format. Publisher reserves the right to refuse any 
advertisement.

PAYMENT AND COMMISSIONS

Net 30 days. 15% of gross paid to recognized 
advertising agencies on space, color and position 
provided account is paid in full within 30 days of 
invoice date. Publisher reserves the right to hold the 
advertiser and/or its advertising agency jointly and 
separately responsible for such monies as are due 
and payable to the publisher. Publisher will not be 
bound by conditions, printed or otherwise, appearing 
in ad orders or copy instructions when such 
conditions conflict with Publisher’s stated policies.

PROTECTIVE CLAUSES

Rates subject to change without notice. Advertiser 
and advertising agency assume liability for all 
content of advertisements printed and also assume 
responsibility for any claims made against the 
Publisher. The Publisher reserves the right to reject 
any advertising that it feels is not in keeping with 
publication standards, policies and practices.  

CONTRACT CANCELLATION

Advertising canceled after closing date will be 
charged at earned rate to the advertiser with an 
additional fee of up to $500 for remake of the page. 
Advertisers that fail to achieve contracted number of 
insertions within the year will be short rated to the 
applicable frequency on rate card.

TERMS  &  CONDITIONS

FULL PAGE 
BLEED

FULL PAGE
NON-BLEED 

2/3 PAGE 
1/3 PAGE 
VERTICAL

1/3 
SQUARE

1/4 PAGE 

1/4
SQUARE

1/2 PAGE 
HORIZONTAL

1/2 PAGE 
HORIZONTAL 

BLEED

1/3 PAGE HORIZ.

1/2 PAGE 
ISLAND

1/2 PAGE 
ISLAND



 Food 
Logistics®

WEBSITE ADVERTISING RATES

970 X 250 BILLBOARD   CPM 
Request 
proposal970 X 90 SUPER LEADERBOARD  

Includes a 728 x 90 and 300 x 50, which allow ads to be delivered responsively 
on mobile devices

300 X 600 HALF PAGE

300 X 250 MEDIUM RECTANGLE

PAGE PEEL  75 X 75 / 500 X 500

WALLPAPER 1658 X 1058

WELCOME AD  550 X 480

SPONSORED NATIVE AD 
300 x 250 or  300 x 600

INDUSTRY RESOURCES CATEGORY SPONSORSHIP (12-month minimum) RATES

970 x 90 super leaderboard (includes a 728 x 90 and 300 x 50, which allow ads 
to be delivered responsively on mobile devices)  /  300 x 250 medium rectangle  /   
300 x 600 half page  /  Company landing page  /  Sales inquiries delivered by email

$3,000/ 
12 months

FOOD LOGISTICS FRESH TAKE ON TODAY'S NEWS  NEWSLETTER ADVERTISING RATES

600 X 100 LEADERBOARD – 1x/week for one month   $1,700

300 X 250 MEDIUM RECTANGLE – 1x/week for one month  $1,400

TEXT AD – logo, title, 100-character description $700

JUMBO TEXT AD – logo/image, title, 300-character description $1,200

SDCEXEC  HEADLINE NEWS  NEWSLETTER ADVERTISING RATES

600 X 100 LEADERBOARD – 1x/week for one month $2,000

300 X 250 MEDIUM RECTANGLE – 1x/week for one month  $1,500

TEXT AD – logo, title, 100-character description $1,000

JUMBO TEXT AD – logo/image, title, 300-character description $1,530

WEBSITE CHANNEL SPONSORSHIP (3-month minimum) RATES

All channel sponsorships include 100% share of voice and Industry Resources 
Category Sponsorship at no additional cost. 

CPM 
Request 
proposal

VIDEO RATES

SUPPLY & DEMAND CHAIN EXECUTIVE SOUND BITES  
FOOD LOGISTICS PITCH KITCHEN  
(60-second “elevator pitch” format)

$770

$300

VIDEO CHANNEL SPONSORSHIP
(Up to 4 videos in rotation; monthly eblast and e-newsletter text ad promotion)

$2,500 
/mo net

CUSTOM VIDEO Request 
proposal

PODCASTS $3,500/
event

EMAIL RATES

E-BLAST FL: $2,900

SDCE: $3,820

E-PRODUCT or E-VIDEO SHOWCASE  
(1 of 6 sponsors)

$995

PRINT PLUS (E-Product or E-Video Showcase bundled with a print ad) $395

WEBINAR RATES

CUSTOM WEBINAR $12,000

EDUCATIONAL WEBINAR SERIES $5,000

CUSTOM PROGRAMS RATES

COMMISSIONED SPECIAL REPORT Request 
proposal

CUSTOM PUBLICATION

CUSTOM SURVEY

SPONSORED RESEARCH/LEAD GEN PROGRAM

SOCIAL MEDIA CUSTOM PROGRAM

DIGITAL ADS

We accept ads in .GIF, .JPEG and Rich Media formats. Other formats must be tested and approved on  
a case-by-case basis. Expandable options are available on Leaderboard and Medium Rectangle. 

Complete DIGITAL TECHNICAL SPECS are available on our digital media kit at SupplyChainNetworkMediaKit.com

/insertion

/insertion

/insertion

/insertion



MORE	DIGITAL	OPPORTUNITIES
▶ CASE	STUDIES/WHITE	PAPER	PROGRAM:	Educate	current	and	potential	customers	about	your

capabilities	and	technology.	We	will	house	your	case	study/white	paper	online	and	promote	it	to
your	selected	target	audience.	You	receive	full	contact	information	for	those	who	download	it.

▶ RETARGETING:	Stay	in	front	of	website	visitors,	even	after	they’ve	left	FoodLogistics.com or
SDCExec.com.	We’ll	serve	your	ad	message	as	visitors	travel	around	the	web.

▶ SOCIAL	MEDIA:	6	social	media	sites	to	share	your	news.

▶ TARGET	MARKETING:	Send	your	marketing	message	to	a	specific	audience	from	our	extensive
database.	Target	by	industry,	location	or	demographic.

▶ VIDEO	PRODUCTION:	Need	a	product	or	promotional	video	but	don’t	have	the	time	or	resources	to
get	one	created?	We	can	do	that	for	you.

▶ WEBINARS:	Sponsor	a	live	or	on-demand	educational	presentation	via	the	internet	and	receive
extensive	promotion	before,	during	and	after	the	program.	Then,	receive	the	entire	registration
list,	including	lead-qualifying	information.



LEAD	GEN

▶ Ad	&	Brand	Surveys

▶ Commissioned	Special
Report

▶ Content	marketing

▶ Custom	content,	newsletter,
publication

▶ Event	marketing

▶ Social	media	custom
program

▶ Target	marketing
▶ Video	web	channel
▶ Video	production
▶ Webinar
▶ White	papers

Rely	on	the	AC	Business	Media	Supply	Chain	Network’s	team	of	editors,	
designers,	database	experts	and	production	staff	to	help	you	fill	your	prospect	
funnel.	Ask	us	to	create	a	custom	program	to	meet	your	sales	needs.



CUSTOM	WEBINARS

How	does	the	custom	webinar	
sponsorship	work?

▶ Live	and	on-demand	educational
presentation	via	the	internet

▶ One	of	our	industry-recognized
editors	will	serve	as	moderator

▶ Sponsor	gains	visibility	and
credibility	among	qualified
attendees

Partner	with	Food	Logistics and	Supply	&	Demand	Chain	Executive	magazines	to	
reach	hundreds	of	influential	business	and	thought	leaders	with	your	message.

Sponsorship	Benefits

▶ Promotion	in	marketing	materials:
eblasts,	online	banner	ads,
newsletter	ads

▶ Promotion	on	registration	page

▶ Recognition	during	webinar

▶ Post-webinar	recognition

▶ Detailed	lead	report	of	all
registrants



REPORTING	TOOLS
▶ Third-Party	Email	Report: Number	of	emails	delivered,	opened	and	clicked,	as

well	as	other	deployment	details.

▶ Engagement	Report:	Measures	exposure	and	consumption	of	your	messaging
on	our	digital	platform	with	competitive	comparison

▶ Lead	Report:	Summary	lead	report	for	webinars,
white	papers	and	other	programs	that	require
registration

▶ Online	Display	Ad	Report: Number	of
impressions	and	clicks	your	ad	received

▶ Custom	reports

Know	how	your	advertising	performs	and	what	changes	might	boost	results.	



Anytime.	Anywhere.	On	Your	Schedule.

The	Supply	Chain	Learning	Center	brings	education	and	customized	training	to	
you.	By	offering	customized	programs	on	site,	your	team	will	benefit	from	
training	geared	specifically	to	their	needs	at	lower	overall	cost	to	the	company.

Learn	from	the	best	
Supply	Chain	Learning	Center	instructors	are	leading
experts	in	their	respective	fields,	ensuring	your	team	
receives	the	best	education	and	training	in	the	latest	
strategies	available	to	streamline	your	processes	and	
increase	your	costs	and	profitability.

Customized	courses	taught	by	ACBM	experts	Bill	&	Linda	Michels.

Customized	on-site	training

SUPPLY CHAIN 
LEARNING CENTER

LEARNING HUBA DIVISION OF THE

Class	size:	Up	to	18	people	
Training	Duration:	1-3	days
Cost:		Choose	from	set	
program	modules	or	
customize	to	meet	your	
needs



▶ Business	Process	Management
▶ Category	Management
▶ Contract	Management
▶ Engage	&	Influence
▶ Fact	Based	Development
▶ Leadership
▶ Legal	Issues	in	Supply	Chain

Management
▶ Market	Intelligence

▶ Negotiation	Skills
▶ Procurement	&	Supply	Chain

Management
▶ Public	Purchasing
▶ Strategic	Application	in

Management
▶ Soft	Skills	&	Communications
▶ Supplier	Relationship	Management
▶ TCO	Approach

Customizable	training	modules
Our	affordable,	customizable	training	modules	are	
designed	to	offer	your	team	thorough	insights	into	
process	improvement	strategies	and	skills	they	can	
immediately	implement	on	the	job.	Topics	include:

SUPPLY CHAIN 
LEARNING CENTER

LEARNING HUBA DIVISION OF THE



Editorial
Lara	L	Sowinski,	Editorial	Director	 lsowinski@ACBusinessMedia.com Ext.	1308
Ronnie	Garrett,	Editor		rgarrett@ACBusinessMedia.com Ext.	1264
Carrie	Mantey,	Associate	Editor		cmantey@ACBusinessMedia.com Ext.	1238
Amy	Wunderlin,	Assistant	Editor		awunderlin@ACBusinessMedia.com Ext.	1267

Sales
Jolene	Gulley,	Group	Publisher		jgulley@ACBusinessMedia.com Ext.	1301
Judy	Welp,	Associate	Publisher	 jwelp@ACBusinessMedia.com Ext.	1311
Carrie	Konopacki,	Sales	Manager	 ckonopacki@ACBusinessMedia.com Ext.	1236
Stephanie	Papp,	Sales	Manager		spapp@ACBusinessMedia.com Ext.	1307
Tom	Lutzke,	National	Automotive	and	Truck	Manager		tlutzke@ACBusinessMedia.com Ext.	1304

Production
PRINT:	Cindy	Rusch,	Senior	Production	Manager	 crusch@ACBusinessMedia.com Ext.	1240
DIGITAL:	Kathy	Hahn,	Digital	Ads	Materials	Coordinator		khahn@ACBusinessMedia.com Ext.	1254




